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Daniel Wayne Baack

	Education
	Saint Louis University, Saint Louis, Missouri                                                                                                         
Ph.D. in Marketing / International Business, 2006

	Research Interests
	Stream One:  Culture and marketing, including the effect of psychic distance on marketing decision-making and the influence of culture on promotional design.

Stream Two:  Advertising and cognition, including the influence of creativity on advertising effectiveness and the role of associative networks in the building of brand equity.



	Academic Experience
	University of Denver

· Associate Professor Marketing, September 2012 to present
· Director Integrated Marketing Communications Program, April 2011 to present
· Assistant Professor of Marketing, September 2009 to September 2012
Ball State University

· Assistant Professor of Marketing, August 2006 to July 2009
Saint Louis University

· Graduate Assistant, August 2002 to May 2006



	Teaching

Experience
	Daniels College of Business, University of Denver

· Undergraduate:  Introduction to Marketing, Consumer Behavior
· Graduate:  Integrated Marketing Communications, Customer Experiment Management, IMC Campaign, CEM Integration, GO-MBA MBA 4690 (Indonesia, Australia (separate courses), Marketing Concepts (PMBA), Global Business (PMBA), Global Challenge (Denver MBA) to Uganda / Rwanda, Marketing I – Marketing Research and Insights (EMBA), World Issues (Denver MBA), International Business Theory (Korbel / Daniels)
· Study Abroad: Taiwan, Hong Kong, and China (Winter Interim 2010)
· Executive: Chinese Executive Media Management Program, Summer 2013, 2014

Miller College of Business, Ball State University
· Undergraduate:  Principles of Marketing, Product Management, International Marketing, Introduction to International Business
· Graduate:   International Issues in Marketing and Management 
· Study Abroad:  India (Spring Interim 2008)
Instructor, Saint Louis University, John Cook School of Business
· Undergraduate:  Introduction to International Business, Buyer Behavior, Teaching Assistant for International Finance 


	Refereed Journal Articles

(all citations from google scholar – 1398 total citations)
	
Akaka, M., Baack, D.W., Nariswari, A. & Mudambi, S. (In Progress). Consumer-Driven Adaptation in International Markets: A Practices Perspective on Beauty Product Consumption.

Magnusson, P., Dow, D., & Baack, D.W. (In Progress). Personality Traits and Entry Mode Choice: An Experimental Exploration. 

Wilson, R.T. & Baack, D.W. (Under Review). Advertorials: Unlimited Length, Limited Differentiation. Overcoming Information Asymmetry to Attract Foreign Direct Investment. European Journal of Marketing.
Dow, D., Baack, D.W., & Parente, R. (2018). The Role of Psychic Distance in Entry Mode Decisions: Magnifying the Threat of Opportunism or Increasing the Need for Local Knowledge? Global Strategy Journal, Cited: NA
Patti, C.H., Hartley, S.W., van Dessel, M.M., & Baack, D.W. (2017). Improving Integrated Marketing Communications Practices: A Comparison of Objectives and Results. Journal of Marketing Communications, 23(4), 351-370, Cited: 12
Baack, D., Jordan, D. R., & Baack, D. W. (2016). Evolution and Revolution in Higher Education: Catastrophe Theory's Applications and Implications. The Midwest Quarterly, 57(2), 105, Cited: 6
Baack, D.W., Wilson, R.T., van Dessel, M.M. & Patti, C.H. (2016). Advertising to Business: Does Creativity Matter? Industrial Marketing Management, 55(2106), 169-177, Cited 15
Baack, D.W., Dow, D., Parente, R. C., and Bacon, D.R. (2015). Confirmation Bias in Individual-level Perceptions of Psychic Distance: An Experimental Investigation, Journal of International Business Studies, 46(8), 938-959, Cited: 17
Baack, D.E., Maceli, K., & Baack, D. W. (2015). The Role of Psychic Distance in Business Level Marketing Activities. Franklin Business & Law Journal, 2015(2), Cited: 0
Maceli, K. M., Baack, D. W., & Wachter, M. K. (2015). The Impact of Gender on Electronic Word-of-Mouth Communication. Academy of Marketing Studies Journal, 19(3), 281, Cited: 2
Patti, C. H., Hartley, S. W., Van Dessel, M. M., & Baack, D. W. (2015). Improving integrated marketing communications practices: A comparison of objectives and results. Journal of Marketing Communications, 1-20, Cited: 12
Wilson, R.T., Baack, D.W. & Till, B.D. (2015). Creativity, Attention and the Memory for Brands: An Outdoor Advertising Field Study. International Journal of Advertising, 34(2), 232-261, Cited: 17

	Refereed Journal Articles (Continued)
	
Wilson, R.T., Baack, D.W. & Baack, D. (2014). Foreign Direct Investment Promotion: Using Advertising to Change Attitudes and Behaviors. The Marketing Management Journal, 24(2), 108-123, Cited: 5
Lee, S. & Baack, D.W. (2014). Meaning or Sound? The Effects of Brand Name Fluency on Brand Recall and Willingness to Buy. Journal of Promotion Management, 20(5), 521-536 Cited: 4
Chen, C.-H., Chang, Y.-H., Besharat, A. & Baack, D.W. (2013). Who Benefits from Multiple Brand Celebrity Endorsements? An Experimental Investigation. Psychology & Marketing, 28(9), 850-860. Cited: 17
Baack, D.W., Singh, N., & Baack, D.E. (2013). Culturally Customizing Websites for Immigrant Communities: An Application of Levels of Acculturation Differences. Journal of Promotion Management, 19(1), 38-53. Cited: 6
Wilson, R.T. & Baack, D.W. (2012). Attracting Foreign Direct Investment through Advertising: A Comparison of Developed and Developing Countries. Journal of International Marketing, 20(2), 96-115. Cited: 27
Parente, R.C., Baack, D.W., & Hahn, G. (2011). The Effect of Supply Chain Integration, Modular Production, and Cultural Distance on New Product Development: A Dynamic Capabilities Approach. Journal of International Management, 17(4), 278-290. Cited: 53
Till, B. D., Baack, D.W., & Waterman. B. (2011). Strategic Brand Association Maps: Developing Brand Insight. Journal of Product and Brand Management, 20(2), 92-100. (Lead Article). Cited: 78
Singh, N., Baack, D.W., & Bott, J. (2010). Are Multinationals Localizing Their Websites? The Link Between Managerial Attitudes and MNE Web Content. International Journal of Commerce and Management, 20(3), 232-245. Cited: 7
Baack, D.W. & Boggs, D.J. (2008). The Difficulties in Using a Cost Leadership Strategy in Emerging Markets. International Journal of Emerging Markets, 3(2), 125-139. Cited: 54
Baack, D.W., Wilson, R.T. & Till, B.D. (2008). Creativity and Memory Effects: Recall, Recognition, and an Exploration of Nontraditional Media.  Journal of Advertising, 37(4), 85-94. Cited: 98
Magnusson, P., Baack, D.W., Zdradkovic, S., Staub, K. & Amine, L.S. (2008). Meta-Analysis of Cultural Differences: Another Slice at the Apple. International Business Review, 17(5), 520-532. Cited: 69
Singh, N., Baack, D.W., Kundu, S., & Hurtado, C. (2008). U.S. Hispanic Consumer E-Commerce Preferences: Expectations and Attitudes toward Web Content. Journal of Electronic Commerce Research, 9(2), 162-175. Cited: 40

	Refereed Journal Articles (Continued)
	
Singh, N., Baack, D.W., Pereira, A.J.A., & Baack, D.E. (2008). Culturally Customizing Websites for U.S. Hispanic Online Consumers. Journal of Advertising Research, 48(2), 224-234. Cited: 41
Baack, D.W. & Singh, N. (2007). Culture and Web Communications. Journal of Business Research, 60(3), 181-188. (Lead Article.) Cited: 152
Kwon, I-W. & Baack, D.W. (2005). The Effectiveness of Legislation Controlling Gun Usage: A Holistic Measure of Gun Control Legislation. American Journal of Economics and Sociology, 64(2), 533-547. Cited: 43
Singh, N., Kumar, V., & Baack, D.W. (2005). Adaptation of Cultural Content:  Evidence from B2C E-commerce Firms. European Journal of Marketing, 39(1/2), 71-86. Cited: 128
Till, B.D. & Baack, D.W. (2005). Recall and Persuasion: Does Creative Advertising Matter? Journal of Advertising, 34(3), 47-57. Cited: 262
Singh, N. & Baack, D.W. (2004). Website Adaptation: Cross-Cultural Comparison of U.S. and Mexican Websites. Journal of Computer Mediated Communication, 9(4), Cited: 145
Hatala, M.N., Milewksi, K.A., & Baack, D.W. (1999). Downloading Love: A Content Analysis of Internet Personals Placed by College Students. College Student Journal, 33, 124-129, Cited: 28
Baack, D.W. & Hatala, M.N. (1998). Predictors of Brand Rating and Brand Recall: An Empirical Investigation. Regional Business Review, 17, 17-34, Cited: 0

Hatala, M.N., Baack, D.W., & Parmenter, R. (1998). Dating with HIV: A Content Analysis.  Journal of Social and Personal Relationships, 15(2), 268-276, Cited: 23


	Other Publications
	Baack, D.W., Czarnecka, B. & Baack, D.E. (2018). International Marketing: An Integrated Approach. Sage Publications. Second Edition. Cited: N/A

Baack, D.W., Harris, E. & Baack, D.E. (2012). International Marketing: An Integrated Approach. Sage Publications. First Edition. Cited: 31
Baack, D.E. & Baack, D.W. (2009). Business Ethics:  Online Modules. Prentice Hall.
Parente, R.C., Baack, D.W., & Almeida, V. (2007). “Psychic Distance and Directional Equivalence: A Theoretical Framework,” in A New Generation in International Strategic Management, S. Tallman Eds., Cheltenham, UK: Edward Elgar Publishing. Cited: 6.

Baack, D.W. (2006). Study Guide for Global Corporate Finance (6th edition), Malden, Mass.: Blackwell Publishers.



	Refereed Conference Proceedings / Presentations 
	Magnusson, P., Dow, D., & Baack, D.W. (2017)  A Neglected Factor in Entry Mode Research: The Role of Decision-Maker Personality. A paper presented at the Academy of International Business Annual Conference, Dubai, U.A.E., July 2017.
Taras, V., Baack, D.W., Carpar, D., Dow, D., Froese, F.J., Magnusson, P., & Jimenez, A. (2016) Not All Diversity Is the Same: A Comparative Study of the Effects of Diversity in Global Virtual Teams. A paper presented at the Academy of International Business Annual Conference, New Orleans, LA, USA, June 2016.
Wilson, R.T. & Baack, D.W. (2016) Using Advertorials to Attract Foreign Direct Investment: A Place Branding Perspective. A paper presented at the American Academy of Advertising Annual Conference, Seattle, WA, USA, March, 2016.

The Micro-Foundations of Distance in IB Research: Bringing Social Psychology into the Picture (2015), Panelist along with Dow, D., Ambos, B., Cuypers, A., and Pekerti, A. A panel held at the Academy of International Business Annual Conference, Bengaluru, India, June 2015.
Taras, V., Baack, D.W., Carpar, D., Dow, D., Froese, F.J., Magnusson, P., & Jimenez, A. (2016) Not All Diversity Is the Same: A Comparative Study of the Effects of Diversity in Global Virtual Teams. A paper presented at the Academy of International Business Annual Conference, the Academy of International Business Annual Conference, Bengaluru, India, June 2015.
Geleilate, J.-M., Magnusson, P., Alvarado-Vargas, M., Parente, R., Crosgrove, D., & Baack, D.W. (2014). The Role of Country of Origin on the Multinationality-Performance Relationship. A paper presented at the Academy of International Business International Conference, Vancouver, Canada, June 2014.

Akaka, M., Baack, D.W., Mudambi, S. (2013). Consumer-Driven Adaptation in International Markets: A Practices Perspective on Beauty Product Consumption. A paper presented at the Academy of International Business International Conference, Istanbul, Turkey, June 2013.

Dow, D., Baack, D.W., & Parente, R. (2012). Entry Mode and Distance: An Experimental Investigation of a Contentious Relationship. A paper presented at the Academy of International Business International Conference, Washington, D.C., June, 2012.

Baack, D.W., Dow, D., Parente, R., & Bacon, D. (2011). Potential Biases in Individual-Level Perceptions of Psychic Distance. A paper presented at the European International Business Academy Conference, Bucharest, Romania, December, 2011.

Baack, D.W., Dow, D. & Parente, R. (2011). Alternative Approaches for Dealing with the Construct of Distance in International Business Research. A panel presentation at the Academy of International Business Annual Conference, Nagoya, Japan, June, 2011.



	Refereed Conference Proceedings / Presentations (Continued) 
	
Wilson, R.T. & Baack, D.W. (2011). Attracting Foreign Direct Investment: A Comparison of Developed and Developing Country Advertising. A paper presented at the American Academy of Advertising Annual Conference, Mesa, Arizona, April 2011.

Wilson, R.T., Baack, D.W. & Till, B.D. (2011). Outdoor Advertising Recognition Effects: Attention and the Distracted Driver. A paper presented at the American Academy of Advertising Annual Conference, Mesa, Arizona, April 2011.

Baack, D.W. & Nitish Singh (2010). Culturally Customizing Websites for Immigrant Communities: An Application of Levels of Acculturation Differences. A paper presented at the Academy of International Business Annual Conference, Rio de Janeiro, Brazil.

Baack, D.W., Bott, J. & Muddyman, G. (2008).  Are Multinationals Localizing Their Websites? The Link Between Managerial Attitudes and MNE Web Content.  A paper presented at the Academy of International Business Annual Conference, Milan, Italy.

Baack, D.W., Wilson, R.T., Guldiken, O.O. & Parente, R.C. (2008).  Culture, Development, and Advertising Content:  An Exploratory Replication and Extension of Past International
Advertising Research to Banner Advertising.  A paper presented at the Academy of International Business Annual Conference, Milan, Italy.
Wilson, R.T., Baack, D.W. & Till, B.D. (2008).  Out-of-Home but Not Out-of-Mind:  Advertising Creativity and Recall.  A paper presented at the American Academy of Advertising 2008 Annual Conference, San Mateo, CA.
Baack, D.W. & Till, B.D. (2008). Advertising Focus and Brand Association Addition: What is the Effect of Cross-Target Interference?  A paper presented at the 2008 Association of Collegiate Marketing Educators Conference, Austin, TX.

Parente, R.D., Baack, D.W., & Almeida, V.  (2007). Psychic Distance and Directional Equivalence:  A Theoretical Application of Assimilation and Contrast Bias.  A paper presented at the Academy of International Business Annual Conference, Indianapolis, Indiana.

Singh, N.S., Periera, A.J.A. & Baack, D.W. (2007). Culturally Customizing Websites for Hispanic-American Consumers: An Application of Levels of Acculturation Differences. A paper presented at the Academy of International Business Annual Conference, Indianapolis, Indiana.

Till, B.D., Baack, D.W., Magnusson, P., Zdradkovic, S., & Baack, D.E. (2007). The Concept of Brand Equity: A Review of Empirical Research from 1992 to Present. A paper presented at the Academy of Marketing Educators Conference, San Diego, California.

Magnusson, P., Baack, D.W., Zdradkovic, S., & Staub, K. (2006). The Effect of Cultural Distance on Entry Mode, Firm Performance, Knowledge Transfer, and FDI: A Meta-Analysis.  A paper presented at the Academy of International Business Annual Conference, Beijing, China.



	Refereed Conference Proceedings / Presentations

(Continued)
	Parente, R.C., Hahn, E.D., & Baack, D.W. (2006). The Effect of Supply Chain Integration, Modular Production, and Cultural Distance on New Product Development: A Dynamic Capabilities Approach.  A paper presented at the Academy of International Business Annual Conference, Beijing, China.

Baack, D.W. & Baack, D.E. (2006). Psychic Distance:  A Conceptual Framework.  A paper presented at The Association of Collegiate Marketing Educators Conference, Oklahoma City, Oklahoma. Winner Association of Collegiate Marketing Educators Distinguished Paper Award.

Magnusson, P., Baack, D.W., Zdravkovic, S. & Staub, K.  (2005). Psychic Distance:  A Review of Empirical Research from 1988-2004.  A paper presented at the Academy of International Business Annual Conference, Quebec, Canada.

Baack, D.W. & Singh, N.  (2005). Cultural Adaptation of Web Site Design:  An Experimental Application.  A paper presented at the Academy of International Business Annual Conference, Quebec, Canada.

Wilson, R., Singh, N. & Baack, D.W.  (2004). Culture’s Influence on Web Content: Guidance for the Adaptation of Website Design.  A paper presented at the Academy of Marketing Science Cultural Perspectives in Marketing Conference, Puebla, Mexico.

Baack, D.W. & Boggs, D.J.  (2004). The Difficulties of Using a Cost Leadership Strategy in Emerging Markets.  A paper presented at the Academy of International Business Annual Conference, Stockholm, Sweden.
Singh, N., & Baack, D.W.  (2004). Measuring Culture’s Influence on Web Content:  The Generation of an Instrument.  A paper presented at the Academy of International Business Annual Conference, Stockholm, Sweden.

Singh, N., Kundu, S., & Baack, D.W.  (2004). Explaining the Dynamic Capabilities of E-Commerce Corporations:  In Search of an Integrative Approach.  A paper presented at the Academy of International Business Annual Conference, Stockholm, Sweden.

Amine, L.S., Baack, D.W., Chao, M.C.H., & Xie, H.Y.  (2004). Toward an Integrative Framework of Consumer Behavior in International Marketing.  A paper presented at the Academy of Marketing Science Annual Conference, Vancouver, Canada.


	Refereed Conference Proceedings / Presentations (Continued) 
	
Till, B.D. & Baack, D.W.  (2004). Do Advertising Awards Matter?  Delayed Recall Effects.  A paper presented at the American Academy of Advertising Conference, Baton Rouge, Louisiana.

Till, B.D. & Baack, D.W.  (2004). Creativity in Advertising:  Recall Effects. A paper presented at the American Marketing Association Winter Educators’ Conference, Scottsdale, Arizona.

Singh, N. & Baack, D.W.  (2004). A Cross-Cultural Framework for the Analysis of Internet Communications: An Integration of Hofstede and Schwartz.  A paper presented at the American Marketing Association Winter Educators’ Conference, Scottsdale, Arizona.

Baack, D.W. & Baack, D.E.  (2004). Odors as Memory Cues for Concrete Terms:  Implications for Marketing and Communications.  A paper presented at the Southwest Decision Sciences Institute Meeting, Orlando, FL.
Baack, D.W., Hatala, M.N., & Baack, D.E.  (2003). An Empirical Investigation of Mnemonic Processes: Implications for Advertising Programs.  A paper presented at the Decision Science Institute Conference, Washington, D.C.

Baack, D.W. & Murray, J.Y.  (2003). Advertising in Asia:  An Exploratory Review of Empirical Research from 1992 to 2002.  A paper presented at the Academy of International Business Annual Conference, Monterrey, California. 
Baack, D.W., Hatala, M.N. & Baack, D.E.  (2003). Self-reference Processes Versus Other Forms of Recall:  Implications for Advertising and Marketing Communications. A paper presented at the Southwest Decision Sciences Institute Meeting, Houston, Texas.

Baack, D.W., Baack, D.E. & Clow, K.  (2002). You Just Don’t Understand Revisited:  An Analysis of Gender in Written Communication.  A paper presented at the Association for Business Communication, St. Louis, Missouri.

Baack, D.W., Baack, D.E. & Hatala, M.N.  (1998). Predictors of Brand Rating and Brand Recall:  An Expanded Study. A paper presented at the Southwest Decision Sciences Institute, Dallas, Texas.

Baack, D.W., & Hatala, M.N.  (1998). The Effects of Imagery, Concreteness, Meaningfulness, and Alliteration on Brand Name Recall.  A paper presented at the Eastern Psychological Association Convention, Boston, Massachusetts.

Hatala, M.N., Baack, D.W., & Bonnell, M.K.  (1997). Memory, Unique Features, and the Set Size Effect: A Test Using Consumer Product Preferences.  A paper presented at the Midwestern Psychological Association Convention, Chicago, Illinois.

	Service
	
Service University of Denver

University

· Member, EEE Cluster Committee, Fall 2016 to Spring 2017
· Member, University of Denver Internationalization Incubator, Fall 2013 to Spring 2104
· Member, University of Denver Internationalization Grant Review Committee (2012, 2013, 2014, 2015) 


College Service University of Denver
· Academic Director MBA Programs, Winter 2018 to present

· Assistant Dean and Academic Director MBA Program, Spring 2015 to Winter 2018
· Member Academic Council, Spring 2015 to present

· Member Dean Team, Spring 2015 to present

· Member Senior Leadership Team, Spring 2015 to to Winter 2018
· Co-Director, Undergraduate International Business Major, Fall 2014 to Spring 2015

· Member, APT Secondary Review Committee, Spring 2013

· Member, Daniels College of Business Branding Task Force, Spring 2012 to Fall 2014
· Member, Daniels Undergraduate Curriculum Committee, Fall 2013 to Spring 2014
· Member, IMBA Redesign Committee, Fall 2013 to Fall 2014
· Member, Management Department Search Committee, Fall 2013 to Fall 2014
Department Service University of Denver

· Chair, Department Curriculum Committee, Fall 2012 to Spring 2015
· Member, Tenured Faculty Steering Committee, Fall 2012 to Present

· Member, Department APT Committee, Fall 2011 to Present

· Chair, Positioning Statement Committee, Fall 2012

· Co-Chair, Search Committee (two-tenure track positions), Fall 2012

· Member, Target Journal List Review Committee, Spring 2012
· Supervised two directed studies and one independent study, Summer 2012

· Supervised one directed study and one independent study, Summer 2011

· Library Liaison, 2011-2012

· Curriculum Development, 2011-2012

· Assisted in global and tenure review components of the strategic plan, 2011-2012
· Supervised one directed study and one independent study, Summer 2010
· Supervised three independent studies, Spring 2010
Department and School Service Ball State

· Curriculum Committee, Fall 2007 to Spring 2009

· Connections Program Committee, Fall 2007 to Spring 2009

· Salary Document Review Committee, Fall 2007 to Spring 2009

· AACSB Accreditation Assessment Committee, Chair, Fall 2006 to Spring 2009

· Social Committee, Fall 2006 to Spring 2009
· World Business Group, Fall 2006 to Spring 2009

· Faculty Advisor for the Miller World Business Club, Fall 2006 to Spring 2009

	Service (Continued)
	Ball State Department and School Service Continued

· Supervised summer internships, Summer 2007

· Supervised two IB and eight Chinese exchange student independent studies, Summer 2008

Expert Testimony

· Czarniak v. 20-20 Institute and Dr. Chang, 2011-2013.

· Associated Materials, LLC d/b/a Alside, Inc. v. Applehans, 2010-2011

Marketing Consulting

· Marketing or promotional plan development and implementation

· Past clients include The Hoosier Gym, LaSalle Index, and the Denver Language School

Brand Cartography Group (thebrandcartographygroup.com)

· Principal providing proprietary market research for superior understanding and management of brand meaning

· Past clients include Monstanto Inc. and Energizer, Inc.



	Work Experience
	A.G. Edwards and Sons, August 2000 to August 2002

· Sales position, assisting four of the top eight mortgage loan officers in St. Louis

Mercantile Mortgage, January 1999 to August 2000

· Human resources position, assisting in registering brokers with governmental agencies



	Honors and Awards
	Winner DU 2010, 2011, 2012, 2013, 2015 Internationalization Grant

Winner Daniels College of Business Summer Research Grant, Summer 2011, 2012, 2013, 2014, 2015

Winner DU International Scholar Grant for Wenguo Shen, Summer 2010 

Winner of the American Academy of Advertising’s Research Fellowship, Fall 2009

Winner of the Fisher Fellowship in Business and Political Science, Summer 2007

Participant in the AIB 2007 Conference Junior Faculty Consortium 
Winner of the Association of Collegiate Marketing Educators Distinguished Paper Award, 2006.
Association of Collegiate Marketing Educators Conference Proceedings, May 2006. 

Winner of Competitive 2005 Academy of International Business Doctoral Travel Stipend

2004 Graduate Student Teacher of the Year (Saint Louis University)  
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