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Daniels in Focus is the strategic plan that frames the College’s long-term trajectory. Its scope 

encompasses the years 2015 through 2020—its impact will define the best in management education 

for years to come.  Daniels in Focus reflects a vision for sweeping change: Creating a challenging, 

action-based learning model that’s as scalable and dynamic as the marketplace itself. 

We will fully leverage the four core priorities that emerged from DU IMPACT 2025: 

• Elevate academic programs and infuse them with market relevance.

• Act as a hub of talent and ideas for the business community. 

• Provide an unrivaled student experience: exciting, inclusive & rewarding. 

• Ensure excellence in our faculty and promote rigorous research.

• Actively and reciprocally engage the business community.

• Provide students an unrivaled experience.

• Impact the marketplace through faculty thought leadership. 

CORE PRIORITY #1 
An Unrivaled Student 
Experience
The Daniels experience is structured to individuals, 

enabling students to become immediate value creators 

in a global marketplace. Faculty interaction drives our 

stimulating, supportive culture, while personalized 

development allows our graduates to grow and thrive. 

We are also harnessing the pioneer spirit that created 

integrated curricula, ethics and our reinvented Denver 

MBA. Students are stepping into the marketplace and 

developing sought-after skills. We are exposing them 

to a kaleidoscope of business practices, cultures and 

expectations. It’s a hyper-connected world—and we 

connect our students to all that it offers. 
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CORE PRIORITY #2 
Market Connectivity
Daniels ties to the business community are decades strong. With 

the call for engagement outlined DU IMPACT 2025, the College 

has been expanding its reach as the center of thought-leadership 

and impact in the heart of Denver. After all, we are more than a 

campus. We are part of Denver’s thriving, growing community. We 

provide broad access to our resources and intellectual capital, which 

cultivates strategic partnerships and opportunities. Faculty, students, 

business leaders and thought-leaders are working together, creating a 

vibrant hub that serves the public good.

CORE PRIORITY #3 
Faculty Research Impact
Innovation and impact begins with our faculty, and we will 

continue to attract the very best in the world. The knowledge 

produced by our faculty, combined with their demonstrable 

commitment to student and stakeholder impact, affirms their 

work at the intersection of academic rigor and market relevance. 

Our educators provide actionable insights for public and private 

sector enterprises, enabling companies to effectively migrate 

through market-place obstacles. By making faculty research 

an integral component of the experience at Daniels, we further 

engage our students and igniting their passion for discovery.

CORE PRIORITY #4 
Curricular & Programmatic Innovation
Our programmatic portfolio will always uphold the DU tradition of a rigorous, and 

holistic academic experience, but our center of gravity is the marketplace—not the 

classroom. We are activating these principles through real-world challenges. By 

melding classroom with boardroom, we turn learning into action-based experiences, 

and empower our students with individual development. Mentoring and coaching 

builds confidence and emotional intelligence, helping students find their footing 

as problem-solvers and leaders. We integrate traditional pedagogy with the latest 

technologies—because today, market-ready also means technology-adroit.

Learn more about Daniels in Focus and see the vision unfold at:  
danielsinfocus.com
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