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st

Century Retail



Consumers

ÅConsumer habits are 

changing

ÅSaving more

ÅShopping less

Consumer Savings as Percent of Disposable Income
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Spending Less

ÅShopping closets

ÅValue-oriented, fear of job loss

ÅBig ticket items with incentives

ïCars

ïLarge appliances

ïHousing



Spending Time, not Money

ÅSuburban Denver 

Shopper

ï106 minutes

ï$42.65 per visit

ÅU.S. Shopper

ï78.5 minutes

ï$86.69



Just the Facts



Denver Retail Vacancy

Denver Retail Vacancy, 2007-2009
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Retail Vacancy by City

Denver vs. Phoenix Vacancy, 2007-09
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Retail Vacancy by City

Denver vs. Atlanta Retail Vacancy, 2007-09
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Denver Retail Absorption

Denver Retail Absorption, 2007-09
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Retail Absorption by City

Denver vs. Phoenix Retail Absorption, 2007-09
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Retail Absorption by City

Denver vs. Atlanta Retail Absorption, 2007-09

-2,000,000

-1,500,000

-1,000,000

-500,000

0

500,000

1,000,000

1,500,000

2,000,000

2,500,000

3,000,000

Quarter

S
q

u
a

re
 F

e
e

t

2007 1Q

2Q

3Q

4Q

2008 1Q

2Q

3Q

4Q

2009 1Q

2Q

3Q

4QTD

AtlantaDenver



Denver Retail Rental Rates

Denver Rental Rates, 2007-09
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Retail Rental Rates by City

Denver vs. Houston Retail Rental Rates, 2007-09
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Rental Rates by City

Denver vs. Atlanta Retail Rental Rates, 2007-09
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Denver New Retail

Denver New Retail, 2007-09
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New Retail by City

Denver vs. Phoenix New Retail, 2007-09
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New Retail by City

Denver vs. Atlanta New Retail, 2007-09
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Retail Vacancy by Submarket

Denver Retail Vacancy by Submarket, 2007-09
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Retail Absorption by Submarket

Denver Retail Absorption by Submarket, 2007-09
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Why Denver?

Å 5th smartest city (Daily Beast)

Å 2nd most popular city to live in, after New York (Harris Survey)

Å Colorado among the first states to recover from recession (Denver Post)

Å 8th fastest growing state

Å 20% projected growth by 2018

Å Young moneyðDouglas County is 5th young/rich and Broomfield is 10th 
in U.S. (Nielsen)

Å 4th busiest airport in U.S.; 10th busiest airport in world

Å 3rd highest concentration of high-tech workers

Å 345,000 conventioneers annually add $584 million to economy

Å Largest city in 600 miles; draws shoppers from six-state region

Å Great weather year-round



Thatõs Hot/Thatõs Not



The Big Box Issue

Å58 empty in Denver

ï22,000-50,000 SF each

ï29 are Mervynôs, Linens & Things, Circuit City, 

Albertsonôs



Thatõs HotñBig Boxes

ÅWholesale clubsðCostco, Samôs

ÅTargetð26 new stores nationwide in ô09

ÅWalmart

Thatõs Not

Circuit City

Home Expo

Linens n  Things



Thatõs HotñDestination Retail

ÅCabelaôs

ÅBass Pro Shops

ÅIkea


