





Consumers

A Consumer habits are
changing

A Saving more
A Shopping less

Consumer Savings as Percent of Disposable Income

8
7
6
29
0
04
0
a3
2
1
0

2000-2008 Dec-08




Spending Less

A Shopping clo:
A Value-orient
A Big ticket
I Cars
I Large appli
I Housing



Spending Time, not Money

A Suburban Denver
ShOpper

i 106 minutes
i $42.65 per vi

AU.S. ShOpper D &
| 78.5 minutes |
I $86.69




Just the Facts



Denver Retall Vacancy

Denver Retail Vacancy, 2007-2009
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Retail Vacancy by City

Denver vs. Phoenix Vacancy, 2007-09
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Retail Vacancy by City

Denver vs. Atlanta Retail Vacancy, 2007-09
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Denver Retall Absorption

Denver Retail Absorption, 2007-09
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Retail Absorption by City

Denver vs. Phoenix Retail Absorption, 2007-09
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Retail Absorption by City
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Denver vs. Atlanta Retail Absorption, 2007-09
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Denver Retall Rental Rates

Denver Rental Rates, 2007-09

Iy — -

=T

IIIII

nininls
Q

Quarter

z
Z
=
g
©
v
g
-
QO
v
\F4
o
>
<




Retaill Rental Rates by City
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Denver vs. Houston Retail Rental Rates, 2007-09
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Rental Rates by City

Denver vs. Atlanta Retail Rental Rates, 2007-09
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Denver New Retall

Denver New Retail, 2007-09
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New Retall by City

Denver vs. Phoenix New Retail, 2007-09
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New Retall by City

Denver vs. Atlanta New Retail, 2007-09
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Retail Vacancy by Submarket

Denver Retail Vacancy by Submarket, 2007-09
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Retail Absorption by Submarket
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Denver Retail Absorption by Submarket, 2007-09
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Why Denver?

5th smartest city (Daily Beast)

2nd most popular city to live in, after New York (Harris Survey)
Colorado among the first states to recover from recession (Denver Post)
8th fastest growing state ¥

20% projected growth by 2018 =~

Young moneyd Douglas County is Sth young/rich and Broomfield is 10th
In U.S. (Nielsen) |

4th busiest airport in U.S.; 10th busiest airport in world

3rd highest concentration of high-tech workers

345,000 conventioneers annually add $584 million to economy
Largest city in 600 miles; draws shoppers from six-state region
Great weather year-round



That o0s Hot/ Thatc




The Big Box Issue




T hat 0sn BigoBbxes

A Wholesale cl
ATargetd 2 6
AWalmart

Circuit City
Home EXxpo
LI nens n Things



T hat 0 sn Destihation Retall

AC a
A Bass
A lkea




